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www.tortugasnicas.org 
 
www.fauna-flora.org 
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WIDECAST 2012 
Annual Meeting 

http://www.tortugasnicas.org/
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• Nicaragua y las tortugas 

• Marco legal 

3 

Nicaragua 
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Threats in 
Nicaragua 
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Actores 
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November 2007: http://www.elnuevodiario.com.ni/nacionales/3104 
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Objetive 

 
 
Build awareness in order to reduce sea 
turtle trade 
 
Improve knowledge on the status of 
illegal trade of sea turtle sub products 
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Methods 
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1. Network of  14 partners 
2.  Participatory design and 

production of material 
3. Training 
4. Dissemination 
5. Monitoring  
6. Evaluation 
7. Start again 

 

Hawksbill (6 month) Turtle eggs (4 month) 
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Colector 

Intermediario 

Acopiador/ 

Transportistas 

Mercado Establecimientos/ 

Ciudad 

Consumo 

Local 

Establecimientos/ 

Playas 

Trasiego 
Internacional 

Modelo conceptualizado de comercio de huevos de 
tortugas marinas 
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PESCADOR 

Artesanos 

Cornd Island, Bilwi, Bluefields y Managua 

EXPENDEDOR 

CONSUMIDOR 

INTERMEDIARIOS 

 
INTERMEDIARIOS 

 

INTERMEDIARIOS 

 

Modelo conceptualizado de comercio de carey 
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Internacional 
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What have we 

seen? 
New Project 

6.mov 
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Diagnosis 

Preliminary results 

New Project 6.mov
New Project 6.mov
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Surveys 
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Preliminary results 
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Resultados 

Expendio 

Consumo 

Expendio 

Consumo 
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Resultados 

Consumo 

20 
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Total:  268; Women:  174; Men: 94 
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Total:  268; Femenino:  174; Masculino: 94 
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Resultados 

Expendio 
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24 
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Total:  139 negocios inventariados 
Total: 16,870 piezas 
Valor estimado del inventario: US $ 58700 
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Total:  139 negocios inventariados 
Total: 16870 piezas 
Valor estimado del inventario: US $ 58700 
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Nacionalidad del comprador 
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Sexo del comprador 
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¿Relevancia de la venta del carey en su negocio? 
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Resultados 
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Total :  1,148;  Femenino: 508;  Masculino 640 
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Total :  1,148;  Femenino: 508;  Masculino 640 

43% 

34% 
23% 
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Total :  1,148;  Femenino: 508;  Masculino 640 
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Sub-muestra:  659 

¿Sabe que las  tortugas marinas están en veda? 
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Sub-muestra:  659 

¿A que edad comió por primera vez? 

78% 
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Resultados 

Expendio 
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Total :  640;  Mercados: 226;  Fuera de mercados: 414 

68% 83% 78% 
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Total :  640;  Mercados: 226;  Fuera de mercados: 414 
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Total :  640;  Mercados: 226;  Fuera de mercados: 414 

39 

Total :  640;  Mercados: 226;  Fuera de mercados: 414 
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Ambulante Otro Marisqueria Total general

¿Cuanto representa economicamente 
para su negocio?

Nada

Poco

Mucho

 
 
 
Otros: 
 
Bar 
Bar/restaurante 
Coctelerias 
Comedores 
Restaurante 
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Datos promedio de visitas semanales a  mercados Oriental, Israel Lewites, y  
Roberto Huembes. Datos de playa tomados de Veracruz de Acayo temporada 2010- 41 

Nidos: 1527 
Docenas: 
12,089 
 
Ingreso 
brutos 
totales: US 
$26,356 
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Awareness,  
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Awareness 
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Chinandega :  FUNDACIÓN LIDER 

León              :  UNAN-LEÓN 

Managua      : FFI UNAN/MANGUA 

Masaya         : AMICTLAN 

Granada        : ALAS / FUNDENIC 

Carazo           : HERTO. WISCONSIN 

Rivas              : PASO PACIFICO 

LA CAMPAÑA YO NO COMO HUEVOS DE TORTUGAS, YO NO USO CAREY 
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Materiales producidos 
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Conclusions 

•  Illegal trade is widely distributed  
•  % knowledge on sea turtle status  
•  Low relevance on the financial income of most 
    traders 
•  Procedense 
•  Motivation 
•  Complex on consumers (age, gender, nationality) 
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Recommendations 

•Develop an enforcement plan  
•Promote major involvement of tourism sector 
•Sustain awareness campaigns targeting specially 
to children and youth 
•. Develop incentive programs for business that 
support sea turtle conservation 
•Improve protection in place 
•Continue research and monitoring of markets. 
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        Coming soon in all cinemas 

 
12 Cheloscars nomination 

 

Spot-Tortugas-05.mp4 

Spot-Tortugas-05.mp4
Spot-Tortugas-05.mp4
Spot-Tortugas-05.mp4
Spot-Tortugas-05.mp4
Spot-Tortugas-05.mp4
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             www.tortugasnicas.org 
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